Introduction
This article explores the archive as an object and a place which is part of the life of football and a space in which we can understand some of the meanings and experiences of the sport through the persistence of mechanisms of broadcasting. The BBC archive at Caversham is home to hundreds and hundreds of files on sport which detail the broadcaster's bureaucratic procedures and administrative processes.
Scattered amongst these documents are examples of the theory and practice of BBC policy-making, while the language and attitudes of the archives voices illuminate the social-cultural and political imperatives behind the BBC's coverage of sport, and how this changed over time. Although the archive only begins to tell the story of the BBC's complex historical relationship with sport, it does offer a small window on this world and an illuminating aside on a number of debates in football history. The BBC World Service as a public service broadcaster, which has global reach and international reputation has also been central to the framing of national identities, with a particular focus on Britishness, which has sometimes been translated as Englishness.
Sport plays a key role in this. There have been and still are, however, assumptions that the BBC is a privileged public service broadcaster which is advantaged by the licence fee and, in the case of the World Service which is supported by the Foreign and Commonwealth Office, that the broadcaster is the voice of the establishment, retaining echoes of its institution as the Empire Service in 1932.
Firstly, the records remind us of the enormous significance of radio as a medium for spreading and shaping the culture of football. Radio is not only empirically still a major broadcast medium, it also has a special place in sport, especially in football, for being able to deliver the immediacy and exhilaration of the sport as it happens for those on the move and in different parts of the world; radio offers more than the results (Woodward, 2009) . While most contemporary debates rightly prioritise television and the internet as agents of economic and cultural change, the role of radio has been somewhat lost.
i The desire for real time sports reporting was evident, in the USA and Great Britain around the turn of the twentieth century, as evidenced from the use of telegraphs and tickertapes, as well as public chalkboards and scoreboards, updated manually or mechanically. With radio, the sounds of the game and the crowd, the uninterrupted flow of events and real time information made sports broadcasts utterly compelling. Long before the advent of television, vast imagined communities of sport, radio was extending the reach and shaping their identity of clubs, sports and 
BBC Football Coverage and the global audience
The endless conflicts between the BBC and the game's governing authorities over the extent and nature of domestic coverage were all to the benefit of overseas listeners.
As the potential global radio audience gathered round its sets it posed no threat to the ticket receipts of English clubs as the vast majority of these listeners would never set foot inside a UK ground. As a consequence, from the beginning and right through the period, the Empire, then World Service, alongside the General Overseas Services, Rangoon came these comments, 'being a keen football fan, the splendid commentaries on the various soccer games during the past few years have been a great source of joy and pleasure to an exile'. Similar sentiments were expressed by an ex-pat in Singapore, 'on a dreary wet evening out here it is certainly cheering to listen to some sporting match or other being played at home and to hear the applause of the crowd', and from Bengal, 'it was pleasant to be once again at Hillsborough for the Thirdly, the attitude of the Football League and the FA, in collusion with the clubs, reveals that they were, perhaps, more class conscious, or class self-conscious, than the BBC. Putting their fear over box office aside, it seems that their worries were about loss of control, that the BBC would appropriate football, make it its own, robbing the game of its distinctive, even tribal, associations and roots, turning it into a game for all. For them it was a struggle for the ownership of football's identity.
By contrast, the football authorities displayed considerable largesse when it came to international coverage. The desire to promote the sport abroad was motivated in part by the idea of extending their power, of asserting themselves against rival claims to football's soul from other quarters of the globe, of ensuring that what happened between British league clubs mattered to people all over the world. They were joined by the BBC who could help create and service demand and were keen to do so, whether as part of their responsibility to ex-pat diasporic listeners or as a way of preserving colonial linkages with audiences that had gained their independence. This is not to say that these decisions were not also motivated by a love of the game and a simple desire to share it with as many people as possible.
Looking at the evidence, it would appear that this alliance successfully laid part of the groundwork for British football's huge global following today. By the time satellite TV arrived in the 1990s the BBC had been servicing a worldwide audience through its various overseas services for over fifty years, maintaining and extending the British games influence. Equally well that demand was not purely manufactured, it arose from a genuine appetite that increased steadily over the period, further stimulated by the 1966 World Cup victory and the rise of Manchester United as a European force and then the rise of Liverpool -events broadcast globally by the BBC World Service.
The dominance of the Premier League today is more understandable when you allow for the long-term efforts by the BBC and the governing bodies to give the game an international presence. 
